time, architectural plans for the campus 
had been approved and construction 
bids awarded. All that remained was 
the release of $2.5 million by the Ohio 
State Controlling Board for work to 
begin. 

Late in June, however, a determined 
Medina County political leader deeply 
opposed to the Orrville location nearly 
scrubbed the project by gaining a stal- 
mate in the voting by the Controlling 
Board for release of the construction 
funds. .. with only a week left in the 
State’s fiscal year to appropriate the 
dollars. 


Some frenzied action by Orrville and 
Akron University interests averted this 
eleventh hour coup. Funds were re- 
leased on June 28 and construction 
started the next day. 

Groundbreaking ceremonies are 
scheduled to take place at the site July 
28, but as far as people in Orrville are 
concerned, no one will rest easy until 
the campus is completed and the first 
students enroll for courses in the Fall 
of 1972. 

For counsel, the Tri-County Campus 
Founders Campaign was an immensely 
satisfying experience. All of the proven 
fund-raising techniques were employed 
and bore fruit—the pre-campaign pros- 
pect evaluation, the corporate formula, 
the Pacesetter advance gift involving 
the campaign leadership, the peer-to- 
peer personal solicitations, the con- 
trolled attainment reports, and the 
periodic report meetings—all were 
followed with positive results. 

The counsel, involved in the past 
with metropolitan capital campaigns, 
observed the necessity to low-key his 
approach to hit the atmosphere and 
friendliness of a rural community re- 
markably committed to making what 
it had the best of all worlds. 

It was a memorable campaign. The 
volunteers came forth to do a must job, 
and with needless fanfare. No funds 
were spent on luncheons or dinners. 

The only special awards went to the 
prize winners in the poster drawing 
competition by the grade schoolers 
and a bouquet of flowers given to Mrs. 
Norma Amstutz, Executive Director of 
the Orrville Chamber of Commerce 
who worked tirelessly as the receiving 
agent for campaign contributions. The 
campaign leadership even rejected 
printing of Certificates of Apprecia- 
tion which had been designed for dis- 
tribution to all volunteers. 

Community pride, based on desire 
and dedication, was the motivator which 
assured the success of the Tri-County 
Campus Founders Campaign. That the 
community prizes what it has gained 
became pleasingly evident to General 
Chairman Schantz in December when 
he was selected to receive Orrville’s 
coveted Paul L. Powell Award as Citi- 
zen of the Year. @ 
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Index To 57 Ideas And Methods 
For Fund-Raising Campaigns 


A complete reference source to articles appearing in 
Fund Raising Management for 1971. Guide is listed by 
month, cross-referenced by basic subject matter. 


Features 


January/February 1971 + Vol. 2 No. 6 


Index To 138 Ideas And Methods For Your Fund Raising Campaigns 


A complete reference source to articles appearing in Fund Raising 
Management since its inception. The guide is listed by 


basic subject matter Page 12 


Six False Reasons Why Fund Raising Should Be Delayed 


Professional analysis indicates that an organization can increase 
its income and support, but “cold feet” often occurs. The 
“delayers” theme? Usually a variation on the theme of “not just 
yet.” By David E. Miller Page 17 


How Revocable Giving Plans Can Bring You Entire Estates 


A little known and often neglected facet of charitable giving is 
discussed to give fund raisers a clear picture of obtaining 
additional funds which not only benefit the organization but the 
dpnor as well. By Robert F. Sharpe Page 18 


Computer System Approach To Streamlining Alumni Contact 
The Loyola University of Los Angeles faced the problem of 
maigtaining contact with increasing numbers of alumni 

By William Knittle Page 22 


Fund Raising Horizons in The Societal Seventies 


The 1970's will be a time of challenge to fund raisers. Here is 
an overview of the next ten years stressing some of the 
socio-economic and psychological trends to look for. 

By Paul E. Funk Page 26 


Food Raises Appetite For Fund Raising Appeals 

A luncheon catering service performs a dual role: aids fund 
appeals by providing low-cost luncheons or dinners and tests 
consumer reaction to new food product releases 

By Nine Bredt Page 31 


Effective Campaign Requires Biueprint, Guiding Chairman 

Fund raising consultant outlines the important steps in 
developing a campaign. He contends an organization properly 
Planned and headed by a carefully chosen chairman will establish 
®@ successful operation. By Paul Franklin Page 33 


Capital Financing In The Health Care industry 


Financial requirements of hospitals in the coming five years will 
be a staggering 820 billion. Here is the problem as seen by « 
professional, and a method of coping with swift moving events 
By Maicolm MacCoun Page 37 


Guidelines For Obtaining Capital Funds For Hospitals 


An executive in a large insurance company telis of his 
experiences in debt financing of non-profit hospitals. 
By James A. Tate Page 40 


Seven Suggested Steps To Successfu! Fund Raising 

A long time practitioner in the art and science of fund raising 
reveals some of his secrets for organizing a campaign and bringing 
it to fruition. By Dr. Paul Carter Page 42 
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Reasons Why You Should Have A Deferred Gifts Program 

High priority shouid be placed on this type of giving to achieve 
a long range development program. The right of the donor to 
retain income during his lifetime is often a strong incentive to 
make such gifts. By Rodney L. Houts Page 12 


Student Recruitment: New Roads To Fund Raising 


Student recruitment is similar in function to fund raising in the 
advancement of any institution since each converted inquiry 
represents an additional source of income. Its importance should 
not be underestimated. By James W. Kunz Page 17 


Annual Support Organization Critical to Fund Success 

It takes more than wishful thinking to set up « viable organization 
for fund raising purposes. Every aspect of the planning must be 
carefully laid out and responsibilities assigned. Draw from various 
publics. By Fred Alexander Page 2! 


Ecological Fund Raising Gets Results For Publishing Firm 

The involvement of « commercial firm outside its main area of 

interest brought to light some interesting techniques and funds 
A campaign to save the rapidly vanishing whale, largest known 

mammal. By John Tosarello Page 25 


invest in People Theme Of Fund Aiding Black Colleges 

Even in the present financial squeeze in education, the United 
Negro College Fund finds continued support by using traditional 
fund raising methods, personal contact and alumni meetings 

By Mrs. Gloria Bryant Page 29 


Campaign To Bring New Stadium To Montana State 

The small population of Montana presented some unique problems 
when Montana State University decided it needed a new stadium 
to upe:ade its image. Good organization, hard work and dedication 
to the project solved the problem. By Lynn Eilefson Page 38 


Goals And Goal Setting Give Fund Raising A Purpose 

There are two tiers to fund raising goals. The first is administrative, 
the second is the dollar total to be achieved. Both have great 
importance in bringing any fund raising effort to fruition 
Development officers should look at the total picture 

By Stephen Wertheimer Page 44 


Fund Raising “Domino Pian” Topples Donor's Resistance 

Piling gift upon gift and obtaining challenge grants from 
foundations and others has enabled Yellowstone Boys Ranch to 
grow throughout the years. Large and small contributors know gift 
is used prudently. By Franklin Robbie Page 46 
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Compute: System Contributes To Educational information 

Ambassador College has sophisticated computer programming 
handle world wide membership. keep track of contributors 
distribute literature and keep running record of al! persons 
contacting church owned facility. Computer supports 
missing dimension.” By Keith M. Hunter Page 12 
Telethons Copdense All Fund Raising Into Few Hour Show 
Although gala telethons aren't for everybody, there may be some 
thoughts in this article by an expert on the subject which are 
transferrable to your own fund raising efforts on a smaller 
scale. By Norman H. Kimball Page 16 


How To Think About The Professional Fund Raiser 

It is well to remember that « professional fund raiser must be a 
strong and dedicated individual in any situation. His ability 
and skill are constantly tested, but few recognize his problems 
By Ray H. Clutter Page 23 

Ben Franklin: Earty Pioneer in Fund Raising Techniques 

While not specifically a “how to” article, the author does show 
Benjamin Franklin's grasp of the basic elements of fund raising 
by recounting three campaigns in which Ben Franklin was a fund 
raising manager. By J. Alexander MacMurtrie Page 28 
Make Donor Aware Of Benefit Of Deferred Giving Program 

Here is the third article in a series of four stating the case for a 
deferred giving program for all types of institutions. There are 
many persuasive benefits both for the donor and recipient if 
handled with knowledge. By Rodney L. Houts Page 30 


A Deterred Gitts Program Requires Good Organization 

In this final article of the series, the author shows fund raisers 
how to set up an organization for the solicitation of deferred 
gifts. What you will need and how to build up your lists are two 
vital factors to be considered. By Rodney L. Houts Page 33 


Let's Stop Talking About it And Be Real Protessionals 

The time has come to band together to enhance the status of the 
professional fund raiser. This can only be done with adherence to 
strict standards and the backing of all practitioners in the 

field. By Robert A. Girmscheid, Jr Page 35 

Three Hospital Campaigns in Four Years Reaps Harvest 

Here's what happens when fund raising campaigns are well 
organized and researched before being launched. Tota! 
involvement was brought into play from the most wealthy donors 
to the smallest giver with a large helping of preconditioning 

By A. Carl Messinger Page 37 

Federal Support Of Higher Education Shitting Emphasis 

A long-time government advisor sketches some of the factors 
determining support of university research with public funds. He 
examines the current debate over training versus research and 
the implications of that shifting emphasis in government 
appropriations. By Harvey Brooks Page 40 


Federal Funding Programs For Health Care Systems 

Confused about getting funds from Uncle Sam for health care 
facility construction or operation? A Government health 
Specialist outlines recent de-centralized funding mechanisms 
designed to simplify federal grant procurement 

By Dr. H. McDonald Rimple Page 44 

Panelists Talk Fund Raising At DMAA Spring Conterence 

Three direct mail experts talk about fund raising now and 

in the future and how to get better results from the effort and 
money expended. Some questions remain the same, but the 
answers will be different Page 47 
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Cassettes Will Bring Changes in Your Fund Raising Future 


With very little imagination, fund raisers can apply some of the 
principles narrated here for their own benefit. Cassettes can be 
used for very personal communication with numerous constituencies 
at a great saving in time and effort 
By Henry “Pete” Hoke, Jr Page 12 
Responding To The Needs in Education Task For Future 
The 1960's saw period of greatest affluence in colleges. From 
present trends the prediction is made that the 70s will bring 
about the greatest changes ever seen, largely for economic 
reasons. By Alvin C. Eurich Page 17 

Votwntarism in 70s Must Use Ali Societal 
The author makes a case for using volunteers more effectively in 
fund raising of the ‘70's. Unity of purpose, high degree of 
cooperation from all people can go « long way in achieving goals. 
By James E. Pitt Page 20 


Aspects Of The Development Effort in Private Cotleges 

The authors report on a recent national survey to gauge the 
operational commitment to the development office, since its 
performance determines the financial solvency of many private 
colleges. Outcome: institutional dispersion of the development 
function may be a vital financial mistake. By Dr. Hugh L. 
Thompson & James J. Hearn Page 24 

Amencvan Philanthropy is Weighed And Found Wantiag 

A look at the facts will show there are many generous Americans, 
who support minority causes. A closer look, however, reveals an 
appalling lack of awareness on the part of corporations, 
government and foundations to give in proportion to the 

black population. By Vernon E. Jordan, Jr. Page 27 


Camparge Effort Shoutd Mir 3 Elements in Right Blend 

The author makes a case for an effective fund raising mix 
consisting of three basic elements for a campaign. These 
elements are of equal portion and only used correctly will 
maximum results be achieved. By John A. Baird, Jr Page 30 
Paul And Fran Take Home Aad Office Along To Reise Funds 

This couple found a unique way to make Unitarians all over the 
country aware of the needs of the theological school, an affiliate 
of the University of Chicago. Fund raising on a most personal 
basis. By Bernard Heinz Page 32 

Tips For Canister Collector, Whe Contributes And Why 

This study, while not performed under strictly controlled 
conditions, gives many clues on behavior of the public when 
solicited for funds using canisters. Non-whites and poorly dressed 
are more apt to give. By Mrs. Betty Pendler Page 4 

Saving Little Part Of World Goal Of Multi-Media Program 

Since its start in 1932, Save the Children Federation has found its 
program reaching to all four corners of the world. An integrated 
use of all media contributes to its fund raising success in helping 
needy children. By Robert D. Lipira Page 36 

Philanthropies Fece Problems Under Reliqous Ausprces 

Social welfare activities and philanthropy in relation to religious 
institutions are suffering from many of the changes which are 
taking place in our society. Polarization is one of most critical 
problems. By Mrs. Theodore Wedel Page 42 

Environment — A New Horizon For Phiienthropy To Ponder 

Private philanthropy as a means of channeling wealth into projects 
for the public good, relatively unrestricted by economics, is 
another factor in our national growth. 

By William D. Ruckelshaus Page 43 
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Diocese Films Development Program With Ree! Success 


This Diocese recently completed its fifth development program 
using motion pictures to visually demonstrate the work and results 
of its programs. By Rev. James Mackey Page 12 


Future Task: Designing New Techniques For Funding Goals 
The author calls for re-evaluation of philanthropy’'s role in the 
future to preserve vital signs of our society. He examines the 
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economic, political and social forces needed to insure that 
commitment. By Dr. Rudolph A. Weil Page 17 


Hotstre University Uses Many levolvement Techmques 

Never ending programs. interfacing and utilizing many people and 
activities at core of this University’s success. Social programs. 
athletics, music and art drew large and enthusiastic leadership 
from the community. By Luis E. Bejarano Page 2 


Matching You Proposal With Fowadetons Not Al! Luck 

Some development people play at hit or miss guesstimates in 
foundation procedures. This division will eid systematizing your 
research to arrive at @ logical and fruitful decision 

By Robert F. Semple Page 29 


A Gotdmine Con Be Unearthed By Finding “Lost Donors 

Many educational! institutions are finding a new source of funds 
by locating lost alumni. The same technique could be applied to 
hospitais and churches. A one time cost may bring a long 

time donor. By Daniel M. Eisenberg Page 33 

Fund Revives Lond-Grent idea! To Aid Students 

Penn State organized this fund in 1970 to aid urban and rural 
© could not financially afford college. With earnest 

purposes and dedicated commitment by the school, the fund has 
started off to a good start. By George Moellenbrock Page 35 


Joim AAC-ACPRA Conterence Heid in Washington, 0.C 
Public relations and alumni executives meet to discuss new trends 
raising. Relevancy and involvement of students and 
e€ on new meaning Role of government increase» 
as schools seek to get on even financial kee! 





Page 38 
Special Gift Solicitations Can Provide Campaign Boost 

In special situation giving. the author recalls some gifts of the 
past and the persistence of the volunteers who obtained them 

It is important, he adds, in these times to make donor friends for 
the human need. By Paul Franklin Page 41 


The Philanthropic Gap: How Big, Reel? Facts To Ponder 


The “White Paper” prepared for the 14th Conference of the 


National Council On Philanthropy provides a background for 
today’s philanthropic giving. and a position report on the factors 
influencing the shape of trends to come Page 44 
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Faint Heart Never Won Fair Prospect in Courting Donors 
In the “romance” of solicitation, fund raisers must aggressively 
citing support from prospective donors 
ting in marriage of dollars and support 
or institution. By James K. LeSueur Page 13 





Monitoring Donor Pulse, Tests By Computer, Aid CARE Crusade 


Direct mail fund-raising is closely examined by CARE, offering its 


experience in testing lists, compiling an in-depth date base to help 
feed some 35 million people starving in 36 foreign countries 
By Norman Lind Page | 


Audio-Visual Tools porque sti Drive 

Seeing is believing” is applicable to this story of North Dakota 
State's drive to show prospec ts and current donors the plans for 
the school's oases re. Involvement with sound and screen ee 
raise the need ied funds. By Jc mn O. Conway Page 22 


Medica! Center Profile: rearcie Capital Needs 

g range planning is needed to organize a hospital's 

devel apm ont program for future capital needs. Children’s Hospital! 
looked at all aspects of funding to find the right blueprint anc 

olvency. By Alfred G. Wardiey Pag 26 
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un pumas tae rth a thousand words ple te 
fund raising the author argues. Pictures are 
and strengthen the appeal much mcre than copy, lists or the offe 

By Jerald E Hunts inger Fae 0 


re Foundation Helps a Minority Groups 


Thirteen denominations band together to pr 


is quite applicat 









grants and 
technical assistance tc ‘to cal institutions thro rua out the United 
tates Seec start any 
underprivileged peop! =a 35 
Computer, Big Business Aid City Drive To “Give A Damn” 
New York Urban Coalition faced a monumental! task 
funds to keep the Coalition going. ( emguaasines pla 


the help of N.Y.'s biggest businesses raised $18 million 
3-1/2 years. By Lester J. Newell, Jr 








In spite of re dire predictions about the financia 
rts, here mall, but professionally known 
met its goal by 108% utilizing available avenues of f 
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By Preston . McMur Page 46 
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Facts To Ponder. . . 
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Cassettes Will Bring Changes In Your 
Fund Raising Future. . . 
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And Found Wanting. . . 
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Environment—A New Horizon For 
Philanthropy To Ponder. . . 
July/August 1971, Page 43 


UNITED METHODISTS 
RECONCILIATION EFFORT 


A promotional program, regional in 
nature, is being directed to 10 million 
United Methodists to finance community 
projects which work to eliminate causes 
of hostility and racial tension. United 
Methodists, nationally as an outgrowth 
of the church’s growing involvement in 
community and human development, 
have allocated more than $10 million 
dollars to self-help programs. 

Called “The Fund for Reconciliation,” 
this overall effort has been in operation 
since 1968. It has led to the creation of 
police and community relations pro- 
grams, a nationwide youth voluntary 
service Organization, rehabilitation 
services in Vietnam, the development of 
black community leaders. 

Child care centers, non-profit housing 
projects for the elderly, medical and 
personal development care programs are 
some of the other outward manifestations 
of The Fund for Reconciliation. 

Over 28,000 ministers have received 
a campaign kit and directions for 
launching a concentrated drive to raise 
reconciliation funds within their own 
churches. Theme of the promotional ef- 
fort is “Move Together”, which has as 
its symbol five hands signifying each of 
the five basic races participating in Fund 
projects (blacks, whites, Indians, orien- 
tals, and Spanish speaking Americans). 

This program is described by Bishop 
James K. Mathews, president of the 
Fund for Reconciliation, as the most 
comprehensive church effort of its kind. 
It provides a wide range of materials 
including a special Reconciliation Wor- 
ship Service, for the special emphasis 
day of Thanksgiving Sunday, Nov- 
ember 2ist. 

Awareness is being fostered at all 
levels of the church. The Move Together 
theme and visual materials are geared to 
contemporary youthful directness. 
Children are being given the opportunity 


to participate with classroom activities 
of an educational nature. 

Among the tools being used as part of 
the promotional program is a do-it- 
yourself bank for youngsters. An instruc- 
tional booklet entitled “Before recycling 
this can, put it to work for The Fund 
for Reconciliation” is being distributed 
in Sunday Schools. Children receive a 
plastic lid with a slot for money which 
fits over a soup can, and they receive a 
label with the symbol, room for their 
name and their own additional decora- 
tive treatment. 





Major attention is being given to the 
success of reconciliation projects within 
various local communities. A series of 
“Action Sheets” have been printed for 
distribution by ministers. A recent 40- 
page article on the Fund for Reconcili- 
ation which appears in a recent church 
magazine is also being used as a study 
and discussion tool. 

Five different film strips covering each 
of the church’s jurisdictions were pre- 
pared as an informational resource for 
the program and will be used before 
church and community groups. A new 
visual technique was developed specific- 
ally for this program. Pictures of local 
projects typifying those throughout the 
country were shot on experimental film 
and converted electronically to produce 
dramatic images that add extra impact to 
the recorded presentation. 

Prior to preparation of the promotional 
materials, most United Methodist Con- 
ferences this past summer, passed a 
special resolution dedicating efforts to 
carry through the funding of the more 
than 800 community projects earmarked 
for support under the Fund for Re- 
conciliation. @ 


When the priest asked the father for 
the name of the child to be baptized the 
father replied: 

“Robert Francis Xavier Huntington 
Grimaldi.” 

Without batting an eye, the priest 
turned to his assistant and said: 

“More water, please.” 
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